Nice to meet you, I'm Edward. | am a passionate and strategic creative
problem solver. Whether it's alone, or as part of a team, | help clients tell

stories that are clear, original and fun.
O l O 10 Thanks for picking up my book, I hope you enjoy what you see. And when
you're done, please getin touch, you'll find my contact details on the last

page. I'd love to know what you think.
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Helping secure
London’slegacy

Queen Elizabeth Olympic Park (QEOP), wanted to refresh its messaging. It wanted
a single creative concept that could work across multiple interests (events and B2B,
right down to local community). Unlike other parks, QEOP is unique because it has
been made by London, for everyone, so we gave it The park that London made. An
ownable and flexible platform that has the scope to tell stories at any level across
any of QEOP’s varied audiences. While this creative sadly didn't win the pitch for
our agency, it made the final shortlist of three.
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https://youtu.be/8_AZX9_ojf0

In-house publication B2B audience

Social carousel B2B audience
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Event stand

Social carousel



Social ad

Homepage takeover



Making Psychiatry
UK the first step

Psychiatry UK were on the eve of launching a new dementia diagnosis service and
wanted a cross channel campaign that would raise awareness and drive referrals.
We harnessed behavioural insights to create a campaign that was striking, while
also being sympathetic and understanding. We used familiar scenarios and real
questions to position Psychiatry UK as the first step on the path to finding
answers and plotting the best course of action. This creative helped win the pitch
for the agency.
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Social carousel

Press ad



Social story

Social ad






The Time Drain The Data Hoarder


https://youtu.be/v8RNsshgMg0
https://youtu.be/eHWOBQBuSQQ
https://www.youtube.com/watch?v=YAuE6bi8T80
https://youtu.be/0AKyZPW8Ru0

Making of video

Social interactions


https://youtu.be/eZ76RYyIkg8















https://www.youtube.com/watch?v=YSNSF20s1V4

Social interactions



Giving chocolate
giving arefresh

Thorntons came to us with a challenge—millennials and Gen Z aren’t giving
chocolates as gifts any more, they just aren’t seen as cool. So we took a truth and
turned it onits head. Thorntons aren’t the old fashioned or boring option, they're
timelessly thoughtful. There's areason chocolates are the first idea that comes to
mind when you need to find a gift. Sure they might be obvious, maybe even alittle
clichéd, but people love them, so why overcomplicate things.
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Static social



Social story

Seasonal carousel

Animated social


https://youtube.com/shorts/Yuc5diutYhU?si=7Kmc0rCSNEApGtuS




Static social



Event stand












Social interactions

Z-card map

Countdown social post






Contact card

Social post Social interactions






Stand render

Bar menu

Goodie bag






Stand graphics

Z-card map



Toasting the return
of an English classic

From 1747 until the mid twentith century Samual Gulliver & Co. was the authority
on spirirts, particularly Enlgish Whiskys. | was approached by a ninth generation
Gulliver to create a series of images to help relaunch Gulliver's spirits, starting with
their flagship single malt Gulliver's 47.
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Putting British
back on the menu

The Agriculture and Horticulture Development Board wanted a campaign and a
series of assets they could use to reposition British produce as the best option for
cost sector caterers (schools, prisons, hospitals). Our answer to them was with Bitish
ingredients you can Make every meal great.
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Microsite









Social post

Window cling for butcher’s counter

Recipe cards






Showroom ads



EDM

Direct mail









Helping Teams
achieve with
Microsoft

It might be hard to believe now, butin 2019 Microsoft had a problem—everyone
had Teams, but nobody was using it. So Microsoft asked us for ourideas and we
pitched a Microsoftidea right back. Let's gamify Teams with a plug-in that gives

users achievements just for using it.

The clients loved this idea, and spent the presentation coming up with their own
ideas for badges. However, before we had the chance to get to stage two, a novel
corona virus from Wuhan in China got everyone using Teams much more quickly

than we ever could have.
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